Company Awards (Insurance) Zurich #XZ2HH

Building for a
Sustainable Future

Reflecting its position as one of the market leaders in Hong Kong, Zurich
Insurance (Hong Kong) took several key product and service trophies in this year's
BENCHMARK Wealth Management Awards. The full list includes Best-In-Class in
the ‘Investment Linked Assurance Scheme (ILAS) Platform’ category and the ‘Best
Use of Technology — Insurance’ category; Outstanding Achiever in the ‘Whole Life
Protection Product’ category and ‘Corporate Citizenship - Insurance’ category.
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Paula Choi, Chief Executive Officer of
Zurich's Global Life business in Hong
Kong says that Zurich's primary mission
is “to help our customers understand
and protect themselves from risk.

Our commitment is to them; we care
about our customers, our people, our
shareholders, and our communities. Our
success is a measure of how well we have
been able to serve them. As a global
insurer, our ambition is to be the best as
measured by our customers, employees
and shareholders.”

In the past 12 months, Zurich has
introduced a number of new product
refinements and continues to develop
new ideas. Zurich has been the market
leader for investment linked assurance
schemes (ILAS) in the independent
distribution, or broker channel. Paula
says, “We will continue to leverage our
strengths in ILAS and have been working
to launch revamped investment products
in 2015."

Vista is Zurich's flagship ILAS product.

It carries a wide range of investment
choices, with over 170 funds from 21 asset
classes, offering a high level of potential
diversification. Key features include
flexibility of payment method, currency,
change of premium and withdrawal.

The product also has elements of cost
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efficiency, including bonus allocations,

a simple charging structure, fund
switching and redirection free of charge.
Ease of management is ensured by the
online platform facility known as Zurich
International Online (ZIO), plus innovative
mobile apps.

In the protection market, Paula says,
“We are increasing the emphasis on
protection, with enhancements being
made to our products. Each customer’s
needs are unique and will change in
different life stages and as an experienced
insurance provider, we understand that
protection is the foundation of financial
planning. Once protection needs

are fulfilled, customers may identify
their investment needs for wealth
accumulation.”

Zurich clearly also puts a lot of emphasis
on investor education. Paula describes
some of the most effective ways the
company is able to engage its customers
in the finer points of financial planning,
“We equip our brokers with a variety of
training courses and digital tools for them
to understand their customers and advise
on the most suitable protection and
investment products.”

Technology is also changing the way
customers make decisions and how they
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access information. Paula says, “Zurich
has stayed upfront in technology for
enhancing customer experience through
our development of three mobile
applications for versatile purposes.

We also launched a brand new Zurich
Adviser Portal in November last year as
a one-stop-shop for our brokers. These
innovations have greatly enhanced

the selling process and have facilitated
customers’ decision making, resulting in
quicker policy issuance and reaffirming
the business benefits derived from
technology.”

Corporate citizenship is an important
element of business nowadays and Paula
says it is a key ingredient of Zurich’s
strategy, “We aim to create sustainable
value for each of our stakeholders by
addressing relevant environmental, social
and governance issues. Through the Z
Zurich Foundation and local programs,
we share our resources and expertise

to build more resilient communities. In
Hong Kong, we hold the annual Global
Community Week and have established
a Volunteer Group to steer community
services.”

As the financial industry faces yet more
regulation and competition, Zurich has
new challenges to face. But Paula Choi
is confident the industry can respond
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to the new market environment, “The
regulatory climate is changing and
obviously advancing, which means the
Hong Kong financial advisory market
will become more like the UK's and
Australia’s, towards the direction of
becoming more customer-centric in
terms of treating customers fairly. That
is to be welcomed and the unique
timeframe for implementation of such
regulatory change provides significant
opportunities for insurance companies
and brokers who, like Zurich, have well
established business models.” BM
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For the full article, please visit
www.WealthAwards.asia or see the
QR code below.
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